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What is Crisis Response?













You can apply lessons we've 
learned to design for stress 

cases in your product.

Crisis Response is designed for stress cases.



Design Lessons from Crisis Response



1. Assess Peoples' Needs



Reassure family and friends



Assess damage



Secure basic needs (food, water, shelter, clothing)



Give help



2. Show HOW and WHY



"I want to help but I don't know 
how."

• During a crisis, people are overwhelmed  

• They want to help but don't know where to start 

• Lead with headers that capture a person's intent 

• Use concrete examples to show HOW



Show examples and serve specific prompts to save people time



3. Use Clarity to Minimize Anxiety





Simple. Straightforward. 
Human.
"Seeing 'The Violent Incident' made me angry, like 
Facebook was trying to say 'Oh look at the violence 
around you.'"

"I want specifics, just tell me what it is. Tell me what I'm 
looking at, especially if I'm not in the area - the 
bombing, the shooting. It's much more helpful if you 
call it what it is. It's going to suck, but it's going to be 
all over the news anyway."



4. Remember: Every Word Matters



— Strong Emotions Mean Strong Reactions  
—

"This leads me 
to bel ieve that 
these people 

marked 
themselves  NOT  
safe  ( in danger), 

vs simply 
haven't  marked 

themselves  yet."



5. Show Care





1. Assess People's Needs
2. Show HOW and WHY
3. Use Clarity to Minimize Anxiety
4. Remember: Every Word Counts
5. Show Care



Questions?


