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Top R&D spenders

11.612.313.115.315.816.222.6

*In billion U.S. Dollars

Amazon Alphabet Volkswagen Samsung Intel Co. Microsoft Apple
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Section

Presentation Title 
2018
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Designing intensions
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Facilitate Collaboration
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Intention Design 
Framework.
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Intention design

Design for Meaningful Growth

When to use?
Research & synthesis Strategic ideation Project / Design Briefs
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The sequence
01 
Intention Proposition

02 
Intention Matrix

03 
Intention Blueprint

04 
Project briefs

Collaboration Decision Hand-offCulture

Knowledge

Wealth • Design

• Technology

• Marketing
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CURRENT STATE INTENDED STATE

CHARACTERISTICS ISSUES CELEBRATE CHANGE INTRODUCE
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CURRENT STATE INTENDED STATE

LIMITSNEEDS HIGHLIGHT AVOID PROVIDE
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More coffee, more $ 
App - more users 
Data. Data. Data
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Use the grid as a guide.
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Intention Proposition
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CURRENT STATE INTENDED STATE

LIMITSNEEDS HIGHLIGHT
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Use the grid as a guide.
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The sequence
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Intention Proposition
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? Individual

Environment
Organization
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Hello! 
We are Designit, 
a strategic design firm.
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Change the video by dragging and dropping.


